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The post 2014 Lindt Café siege ivadeelings
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Client need

Client asked for a story based message through a film
medium that could be profiled at festivals and on
their streaming platforms to push a positive message.
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Role

Project Lead and Executive Producer

)
Commitinent
To ensure that the Client's desired message was
captured through storywa a short film med|urﬁ\

To actively plan & lead 'Hf‘:ﬂ‘i of pre@ruductmn
production and post production. Effectively this was a

prototype and prndftmt___rnlled into one.
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he Process

Discover

Define

A core creative team'of 3 was
established, Writer, Producer
» and myself.
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Discover

Conducted inter groups and
npassed from early teen

Building Identity
University Muslim

The common theme that emerged
was being caught in the middle
between two different types of
thinking.
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Define

Once all the resea

Bg | G D
| B A IIIIIIII
L.}

“-.?é}z..lllllle :

LI

f,f-'llll- ..5«
'. -.....
Hl

-h--

After several iterations and agile sessions a generic core
message was formulated that would become the central
message of the film and that would appropriately
represent the people affected. That message was;

"Being caught in the middle is not a choice
it’'s a circumstance”
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Design and Plan

? ive team developed a premise fo
2 e.

“A young boy a
have beco

. racially mo |
3:: 4 young boy
s 7 his own fa

take
handsto protect his famf

The team agreed that the

story had to challenge

3 perceptions and assumptions

~ and create a surprise ending.

We also realised that this may

bring mixed results but it wa

strongly felt that this

approach was needed tc

break through mISdII'EC‘I:Ed

N media perceptions. The

o ‘ budget was set and the
schedule was: 2 days cast and

crew selections. 4 days to

produce and 3 days to

complete all post production.

Production photos

a The Film was entitled "GIFT °
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Pre-Pruductiun—‘l:
Casting -
This was spread "
overseveral -
weeks with

meeting with
various crew |
members. Two -

days was spent
on obtaining
main cast. .
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Production was | Post
spread over
weekends
days total
was disc
that not
coverage!
collected
further 2 ¢
footage
taken.

| _' complete
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at extra cost

A second asse
completed h
narratived
the central v
so the projec
to see if time y
give better perspect
Upon return the core
of creatives had lost
momentum and it was
decided to go back to a
fresh pallet and begin a very
basic assembly. Once a
rough assembly was
completed it was realigned
to the core message and
then the music score was
added. This uplifted the
message to the right level
and the final post
production was then
completed.
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