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_ Design is like Music. It starts with an emotion.
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| am not a cookie-cut out UX designer! | use %~ g4 .
Marketing strategy and content production -
experience with my UX design thinking to

develop creative and practical solutions.

WHY do | do this?

| believe that freedom of creation and practicality
of business can exist in the same field

The way | demonstrate this is: | empathise with the
user, sympathise with the owner and develop
solutions that can look good on an artboard and

Make sense on a spreadsheet.

| get LUX design
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I've worked across Government, Private sector and the Vocational
Education sectors on a variety of project initiatives developing
end-to-end solutions always maintaining a design thinking approach.
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| can offer extensive experience and proficiency in the Adobe Creative
Cloud range in addition to specific tools in Ul Design, Video and Audio
editing and online animation tools.

Advanced 1.Photoshop
2. XD
3. InDesign

4. lllustrator

5. After Effects
6. Premiere Pro
Proficient 7. Figma
8. Sketch
9. Final Cut Pro X
10. Motion
1.
12. Toonly
3.
14. Articulate 360

15.Create Studio
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| have a fully equipped production facility so working remotely and
beyond office hours is something | can accommodate efficiently.

The main benefit is that it keeps costs down and allows for speedier
experimentation.
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My UX process resembles my approach to music
comipaosition.

C se with the emotion of what
you want the composition to mean.

efine that meaning through aligned
lyrics or instrumentation or both.

ite variations of melody and chordal M\ %

patterns to build a foundation.

Of - a form and structure through
chosen instruments and orchestration.

C it by letting an audience listen, feel
and react. -
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| empathize to first connect and get to know [y
what is required and then | conduct thorough
research to discover the whatwhere and why.

This excerpt from case study 4 involved
iN-depth interviews and discussions amongst
relevant groups and individuals

The ""l:i!tr'_ h"ﬂ K
was being caugh Tn% 2 mide i
between two different types of ;

thinking.

N
TIGER CUB MEDIA



| g et U >< e CO m Who | am What I've done What | can offer Case Study Get in touch

During the define stage | list out all the paths [PEilas
and bring it down to core statements to focus

on the central need.

This excerpt from case study 4 involved a large
numibper of paths culminating in three specific
‘How might we” statements.

The eventual outcome gave the project a core
vision statement that became the central

theme of the entire project.

After several iterations and agile sessionsa ge
message was formulated that would become
message of the film and that would appror

. MEassac =

represent the people affected. Thz

*Being caught in the middle is not a choice
it's a circumstance”

g Yoy
TIGER CUB MEDIA
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During the design stage
access principles from
Design thinking, Agile
and Lean.

The combination of
these three forms the
oillars of my end-to-end

solutions methodology.

N case study 2 it was
Nnot only the method
put it also became the

elements for the solution.

What I've done What | can offer

Sketch

Before jumping into design a set of
criteria had to be developed so that the
elements of Design Thinking, Agile
Learning and Lean Application had an
alignment to the Student environment.
While this would not be an exact match
it would give stimulus to innovate so
the elements of Design Thinking, Agile
and Lean could be applied without
having to re-write the theory of any
specific unit =5
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At the prototype stage it is about taking a lean approach. | use a cross
between a refined blueprint and sketch. From here its about moving to
the MVP (minimum viapble product), so that tesing can be done efficiently .

(taken from case study 3)
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Testing is letting the crowd speak,
Recording their honest

comment and obseving their
non-verbal communication
leads to authentic improvement. ‘

Case study 2 and 4 the audience
gave sobering feedback but
keeping a humble mindset led
to successful outcomes.

fresh pallet and begin avery  armazon Prime for the L
basic assembly. Once a el LI e %
rowgh assembly was
completed it was realigned
to the core message and
then the music Scom was
added. This uplifted the
message to the right level
and the final post
production was then
completed.
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Case study 1 involved a
developing a product
solution for the International
student market during

the COVID-19 restrictions
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For a detailed view please request a PDF copy
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Case study 2 involved
enhancing a product

to gain more engagment
and involvement from
users

@ Laneway (Q[BA . .

Role
Project Lead and Chiel Designer

Commitment

To dismupt the curman t modes of delivery style and create a
learning methodology that incorporates more modern

practices to galn a evolvornant in understanding.


https://www.behance.net/gallery/99252335/Case-Study-Project-1
https://www.behance.net/gallery/98901311/Project-3

igetUX.com

Case study 3 involved developing
a two-pronged solution for an
industry gap. The first stage of
development was a specifically
designhed workshop and the
second stage required the same
workshop to be delivered by an

APP.
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For a detailed view please request a PDF copy

Get in touch


https://www.behance.net/gallery/98901725/Project-4
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Case study 4 involved a unigque Design and Plan
solution to help develop a more
positive image and understanding
of a sector in a community that
was being unfairly targted.

o |w« The team agreed that the
| d,‘}l story had to challenge
{ 1%'™s 5 perceptionsand assumptions
w ~wd = and create a surprise ending.

X .t budget was set and the
schedule was: 2 days cast and

crew selections, & days to
produce and 3 days to
complete all post production.

The Film was entitled “GIFT *
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For a detailed view please request a PDF copy



https://www.behance.net/gallery/98901107/Project-2
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For more information please contact me. |

0466 999 377 / +61 466 999 377

philip@igetux.com

www.igetux.com



https://www.igetux.com/
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